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Agenda

• Hello & welcome 

• Why Timify?

• How to sell Scheduling+

• Onboarding your customer

• Live demo: exploring the features

• Q&A



House-
keeping

• 30 minutes session

• Ask questions in the chat

• Session will be recorded



Why Timify?
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GDPR focus – German company

Tailored to many verticals

Many languages available

A trusted global supplier of scheduling 
solutions

Beautiful & intuitive interface

Why TIMIFY:



How to sell
Scheduling+
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How can a booking 
solution grow our 
customer's business?



Stats you can use in your marketing
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In the fitness sector, 50% of appointments are 
booked outside business hours – imagine that 
extra potential!

Increase the 
number of bookings



Stats you can use in your marketing
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Businesses in the Beauty Industry experienced 
a 45% increase in bookings after 
implementing the tool.

Increase the 
number of bookings



Stats you can use in your marketing
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Consultancy businesses experienced an 
80% reduction in time spent on manual 
tasks.

Save time on manual 
tasks



Stats you can use in your marketing
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Healthcare businesses experienced a 
35% decrease in appointment lengths, 
leading to more efficient use of time and 
better service.

Shorten appointment 
lengths



Stats you can use in your marketing
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In the sports industry, businesses saw a 
40% reduction in no-shows.

Reduce no-shows



Stats you can use 
in your marketing
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More examples: 
Timify.com > Solutions
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Wrapped up: Scheduling+ 
benefits 



What your SMB customers get
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Less admin

- No more missed calls or 
email hassles!

- Shared calendar
- No need for contact to 

update bookings
- Automatic confirmation

More flexibility

- 24/7 scheduling
- Rescheduling and 

cancellations
- Instantly display spots 

online for others. 

More business

- Gather valuable customer 
information 

- Accept payments right when 
appointments are booked.  

- Include marketing promotions 
and offers

- Accept more bookings



An example email
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Subject line: Increase Bookings by 45% with online scheduling

Hi [Name],

Did you know an online booking system can boost your bookings by up to 45%?

We understand how busy running a yoga studio can be, and we’re here to help you grow 
while simplifying your workflow. That’s why we’d love to introduce you to an online 
appointment booking system.

For just [XX EUR/month], this tool allows your students to:
• Book and pay for classes online anytime—even outside office hours.
• Easily cancel or reschedule without calls or emails.
• Free up their spot immediately for another eager student.

No more missed calls or email hassles—just more time for you to focus on what you do 
best.

I’d be happy to discuss how this can work for your studio. Let me know if you'd like to have 
a chat.

Best regards,



More sales tools and resources
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monosolutions.com/resources/insights



Scheduling+ onboarding



Get started with Scheduling+ in just 4 steps
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1
Sign addendum

(We add Scheduling+ as 
an option in RAI, no cost)

4
Add module 

Add Scheduling+ module with 
the Timify account ID

2
Add subscription

Add Scheduling+ to the site 
in RAI

3
Verify email 

Customer clicks 
verification link and sets up 

their account
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Step 1:
Sign addendum

Reach out to Lisbet > 
lr@monosolutions.com 

Or Surbhi > 
Suar@monosolutions.com 

mailto:lr@monosolutions.com
mailto:Suar@monosolutions.com
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Step 2:
Add the subscription in RAI
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Step 2:
Add the subscription in RAI
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This is the email that the 
verification link will go to

Step 2:
Add the subscription in RAI
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This step should be 
completed by SMB within 
24 hours

Step 3:
Verify email
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The link prompts the SMB 
to complete the set-up

Step 3:
Verify email
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Step 4:
Add Scheduling+ Module
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Include the Timify account ID 

Step 4:
Add Scheduling+ Module
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Include the Timify account ID 

Step 4:
Add Scheduling+ Module



Demo :)



Questions
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